
Frame #1: 

Frame #5: Frame #6: Frame #7: 

Frame #2: Frame #3: Frame #4: 

HEY, CHECK OUT THIS AD 
THAT CAME UP ON MY 
FEED FOR FAMILY CARE 
NETWORK’S NEW PORTAL
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FAMILY CARE
NETWORK

THIS WORKSHOP 
PORTAL SHOULD 
HELP ANSWER MY 
QUESTIONS
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��� ���I GOT MY ‘BEST FIT’ 
RESULTS BACK!

AWESOME! LET’S SEE 
HOW YOU’RE ALREADY 
QUALIFIED AND HOW 
TO IMPROVE! 
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YOU ARE NOT ALONE.  
THERE ARE RESOURCES 
AVAILABLE TO HELP YOU GET 
STARTED, SUPPORT GROUPS 
AND MENTORS AVAILABLE.
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Family Care launches their new 
advertising campaign to announce new 
web portal. Seth receives one of the ads 
and tells Martha about it.

Martha visits the site and is excited to 
learn more about foster care and have 
some of her questions answered.

Martha is intrigued by some of the facts 
presented and is interested in becoming 
involved in foster care.

Martha completes the survey to see what 
options exist for foster care.

After completing the survey, Martha is presented with options based on her input that 
explain why her background is ideal for different areas of care.  For areas that were 
ranked lower, a description is provided to help her improve in those areas she wants 
to persue.

Martha gets a call from a Family Care 
representative to meet and review what 
resources are available.

After a few weeks, Martha receives a 
follow-up email requesting feedback on 
her experience.




